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鴛鞃佭頇擻냉꿨╈ꄆ釒氳┉梫鴛鞃냉꿨氳㞒㚁艃⻖働㛻䆋婋㲋寖鞞縖
氳幥䙬䈲⽰㍑頇氳䙬갾㏇稘┕頇擻䒎鵯䡗ꝏ氳⺱侈Return Helper ▉㵫
鵂鷪塞㕕⼔䬠❠⿁擀⽰ꦼす哆縖⤕䢇鴛鞃氳于湳


塞㕕⼔㵫働☮磇鲥䇗氳鴛鞃飸ⳛ⽰Ⱚ于氳鴛鞃畚杼䄄㵫㞞⛰緿鮺寖鞞
縖냉꿨縡鵞◚飸ⳛ▉ⴎ⻢梫⟋氳鴛鞃鹡ꯁ扝ⴎ免鴛鞃于氳鴛鞃䷓
瓁璢䅸䖼䢇Ⳑ饖㗟鴛鞃氳橏ꦙ
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2022 Return Helper 

鴛鞃丨䴆
2022 䇗佭 Return Helper 䒎鵯䡗ꝏ氳┉䇗⸼䇗䡘⠟⶜Ⲃ谊杼氳鴛鞃ꄈ鬴
⯦䇗㘍ꝏ 132%泘⯦䡘⠟䄖⶜Ⲃ飃鷪 650 㛡㳄杷り㳄谊杼飃鷪 50 
蛓♭㎜꤂鴛鞃


縡劯䴆䄬㕙ꯏ峮䐍 2022 䇗⮽ 2031 䇗B2C 饖㗟私饟頇擻䄬㕙氳郀⺭䇗
㘍ꝏ曎㵫鷾⮽ 26.2%䡘⠟ꯏ銷儔球氳鴛鞃ꄈ⺆働僘㘍扝峎憡▽⶜Ⲃ⚀
哆㴨杯梫㗟姧箛Retrun Helper ▉䬠❠錊㛡梫⟋姧箛氳鴛鞃鹡ꯁ礢⿁
擀❆㞞㍑䷅⫋⮵榫岴⠒⶜Ⲃ┕凡◅䣆䄬㕙ꊸす˟˟璢㛡牊亡勇


谊杼

500K+ 


杷鴛鞃

㍑䷅

10% 


杷鴛鞃

㵫

25% 


鴛鞃ꄆ于┕凡

疒泹

50% 


擻孳鞞榫

㏇ 2022 䇗䡘⠟⶜Ⲃ⿁擀
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https://www.alliedmarketresearch.com/cross-border-b2c-e-commerce-market-A31485#:~:text=The%20global%20cross-border%20b2c,standstill%20during%20the%20lockdown%20period.


鶡⪌ 2023 䇗䡘⠟▉鈶㴖⮽寖鞞縖氳鴛鞃车憡㵴ꦼす哆縖氳䏆ꮷ劯䴆鲥僿寖鞞鐩
刨걦炑寖鞞縖㵴鴛鞃氳釒姳飉球飉냖┾┦僘錊㛡☕鏂爲⩦鞞䒎鵯氳鴛鞃䈌
佭私頇냉꿨氳㓹儗釒姳鵞▉➢✳催㛡⿁擀䬠❠催ꩯ孨舅榺氳鴛鞃䷓瓁❆㞞
䋟ꝏ鴛鞃僿ꝴ鴛鞃┘榫ⴎ免璢鹡ꯁ


塞㛛ꤚ蜸稘┕頇擻飉球飉俋鷦⺨牊榣⿁걊⮯氳鴛鞃曎▉鬴䏢䇗┕ⶍ鵂鷪䫚┖
球氳⪐㳋䡘⠟㵫䅸✃渊鉮鲥僿庌闭氳寖鞞飸ⳛ⽰걚㲙鴛鞃车憡㵴亥⿁擀㏇仼䏴
釨ⱁ车ꊸ瓁樋⨤ⴭ鴛ⴭ䷞曎疒泹䡗儗齉注樧僘䇆Ⲃ

寖鞞縖

鴛鞃车憡
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꺙⩝┉⠕⡬䐂꟯嫱꧆り鴛鞃礶銷丨䴆佭㏇ 2023 䇗䡘⠟⺎♓
ꯏ僿ꦼす哆縖氳䇖㏱鴛鞃曎働鷾 18.1%鵞⠕奄❆鸞냖亥㴨냉養
ꪫ氳鴛鞃曎 8%


ꢝ塞╯㛛㵴亥ㄲ⧎催냖氳り⿁䇖㏱鴛鞃曎働냖鷾 50%縡㏇
疒䜴僿ꝴ鴛鞃曎▉働곫ⶍ舘 30%ꥹ抇 18.1% 佭䇖㏱私饟頇
擻鴛鞃曎⛙鵂鷪䬠냖榣⿁⿁韭⽰㲙䢒僜ⳉ氳嘆嶗⿁擀僘嚂働
㵫鎊奄❆꡺⛧舘 10%

私饟ꦼす哆縖氳䇖㏱

鴛鞃曎働鷾 18.1%

實體店⾯

線上購物

節慶消費

⾼單價商品

Data via Forrester and reported by the WSJ

Source: Richpanel

8%

18.1%

30%

50% $
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消費渠道、品類退貨比例

䬠냖榣⿁⿁韭⽰㲙䢒僜ⳉ氳嘆嶗

㞞⛰꡺⛧鴛鞃曎

2022 Return Helper 鴛鞃丨䴆

https://www.richpanel.com/blog/ecommerce-return-rates


㛡丨䗰媲┖樧榣⿁㳞⭴䏴䏴箛氳鿦鴞⽰鷠鮘䗰媲佭⿁擀鬴ꦙ泃峮氳
抇縡り⿁䏭㳋佄㏇鷠鮘╈⹨⮽澛䲖䡝⪭☾㛛ⱱ䏆ꮷ㵷舛鴞⮽寖鞞縖䣆
╈侈㶩䮇㚁♓舘亥寖鞞縖⺆耈䬠⭴鴛鞃榼鑃


㍕塞䡘⠟働䋧閲韢㳄㏇ⴎ遫侈ꧏ釒㛡䷒┉◚䑐ⱱ澭⟋ⴎ免犹㍾り⿁
┘働ꤚ䙬侉Ⳃ鹡䳢耈⟋闀り⿁氳ⴎ遫免乣㞞姇腒厚䡝碋冎璢
䬠❠갯㛛氳⟋闀峎㵽鷠鮘鷪╈⺎耈⭴杯氳䮇㚁⺱侈⽰擻孳⺭⛼㛸
⛂⟋䧐荂㞒氳嶥鵡澭⟋☾⠟▽鉮䖼㵴榣⿁鷠鮘㱨氳釒姳▉佭僘䷞峎
㵽り⿁䮇㚁氳亡嫏

80.2% 氳鴛鞃⸊㍕佭

り⿁䮇㚁

!

Source: SaleCycle

仔細包裝產品，降低運送

過程的碰撞、損壞，以減少退貨
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80.2%
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https://www.salecycle.com/blog/featured/ecommerce-returns-2018-stats-trends/


鲥 60% 氳私頇縖䄹僸榣⿁鴛鞃氳냉꿨佭催亡➘氳鵞䙬⽏蜸㲙䢒䄹僸耈㛭魌
넵鴛㍑䄖䥸㵟氳ⴎ邧┾暢䐂갯鴛堒⽰⩦鷠鞞


寖鞞縖㏇私頇侈働⩝刨ꞥ私養鴛鞃䷓瓁㞞冽┉⠕私養氳鴛鞃䷓瓁奄鬴㴸
넵㞞䬠❠䋟ꝏ氳鴛鞃猬⹾➘䪇氳鴛鞃鹡ꯁ璢㲙䢒働催갾䙬㏇鵞⠕
私養┖ㄲ䬠❠ꯂ倠氳寖鞞縖鴛鞃냉꿨䏭ꄆ釒鵞⺎♓䬠냖㲙䢒幥䙬䈲⽰䑾
鏩䈲


艈❆球鐁⡾錄┉⠕㲙䢒㏇私┕銬頇▽┉♭辊僜⛙樧䷅⮽鞃⿁䏴氪杯㶹㵑
┘⺭鸸鵞侈㲙䢒働䄹僸耈㛭䒎鵯㱮䡗鴛鞃┘逈⮀ꦙ┾暢䐂갯鴛堒⛙㞞
冽鴛鞃鷪竵栙䡝ꧏ釒䶺♀갯㛛氳鷠鞞䡝䣆箛鞞㲙䢒㶩働䚋⮽┘幥

58% 寖鞞縖䄹僸⺎♓

催亡➘㏑㱮䡗鴛鞃

Source: Invesp

寖鞞縖䄹僸⺎♓催亡➘䒎
鵯㏑㱮䡗鴛鞃孳

58%
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https://www.invespcro.com/blog/ecommerce-product-return-rate-statistics/


62% 氳私頇縖僿僸韢㳄䬠❠ 30 㛿⪐鴛鞃氳り⿁ꗴ韛僿鵞嘚⺎♓礢☾⠟餉㛭
氳侈ꝴ냉꿨榣⿁┾婋㲋佭⻖釒⟋槴䖼氳榣⿁ 䐍⿁擀氳鉈䈲球鐁萵耈䬠
❠鬴ꝏ氳り⿁ꗴ韛僿⺎♓걦炑⭴韢㳄㵴榣⿁氳⿁韭⽰䓪耈氳舅⟔寖鞞縖▉
耈催䷒䑐㏑頇鞙


波鈫┕立湿僿꡿⛍╲佭鬴⮵亥⿁擀氳⢢嫏抇縡溿狔磶冽艃波鈫注⹚
䡘⠟氪杯鴛鞃䷓瓁䙜㴸넵걚㲙㶩䙜㳋佄⟋槴┘佭黁띷䘶釒氳り⿁䬠❠催
ꝏ氳鴛鞃僿㴨꤂┕働阁☕催┘⺎耈鴛鞃䬷⺀鎈鐁⺎♓槴蜸▆ⶇ㛿⫋
鴛縡┘佭└ⶇ㛿氳鎈☕⠟鴛㍑り⿁氳⺎耈䓪⹚縡꡺⛧㍕憡䄖祺僘䚋䗰
▽☾⠟䚋⮽舅䄕佭典重氳╚☕ꦙ♓Ⱒ䩱

62.58% 寖鞞縖䄹僸⿁擀

耈䬠❠ 30 㛿り⿁ꗴ韛僿
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鲥僿寖鞞縖

鴛鞃飸ⳛ
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寖鞞縖鴛鞃飸ⳛ
鲥䇗球ꦼす车哆⭴杯▽㛡牊于飸ⳛ┦齉佭ꄡ㵴⨤ⴭ寖鞞縖氳鴛
鞃냉꿨縡榣榟⪭╈┉⠕➘佭扝沬鴛鞃扝沬鴛鞃佭䧘寖鞞縖⺎♓
┘榫䤧榣⿁䷒㍑⸊球氳沬㯹╈波䫚䤧榣⿁鴛㍑養㳄鵞嘚⺎♓疒
泹ⴎ遫免乣⽰鷠鮘䡗儗▉阁寖鞞縖催亡➘


鵞걦炑▽ꦼす哆縖䧐箛僼蜸♓㲙䢒憡╈䑐氳亡⺸氪㷤┾䤸鞴㏇僘
Ⲃ亥䬠냖寖鞞縖氳幥䙬䈲⽰⿁擀䑾鏩䈲氳闭ꪵ┕
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劯䴆 Salesforce 氳鐩刨92% 氳㲙䢒僿僸耈暢䐂鵡饟氳頇
擻냉꿨塞㛛Accenture 氳┉ꯁ溿狔▉걦炑注鬴亥⺆䳕僘
ㄲ┉ꊸす鵡饟氳養㳄䳕僘鵡饟ꊸす氳⿁擀☾⠟氳寖鞞
縖㏇㴨냉養ꪫ俋鷦働㘍ⱶ 4% 氳寖鞞┾㏇稘┕㘍ⱶ 10%.

礢◀鵡饟寖鞞냉꿨

㲙僜

㴨냉鵡饟

線上通路

炙紮㨧냉

车Ⳃ鵡饟

92%氳㲙䢒僿僸㏇頇擻侈暢䐂
鵡饟냉꿨
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https://www.salesforce.com/content/dam/web/en_us/www/resources/data-sheets/ds-omnichannel-customer-service.pdf
https://www.accenture.com/us-en/insights/marketing-sales/omnichannel-customer-experience-research


氬◄⴯紈 CEO Steven Williams 辑炑熭䤗耈✳僜ⳉ哆氳⯦稘☕
⿦⽰㏇⚀哆鰾⪞㲝氳⿦䄄催僘䷞曎氳䄄⛼㞞Uniqlo 鲥䇗鵂
鷪扝☕磶䅳嚂⺐㛻䆋氳峎㵽▽⿦䄄氳磶䅳侈ꝴ┾耈⮵榫㛡궠
氳侈ꝴ䬠❠韢㕙걚㲙催㞒氳僜ⳉ⿁韭


㍕塞劯䴆 MarketsandMarkets 氳┉♸㕕⼔杷ꦼす熭䤗䄬
㕙ꯏ銷㏇ 2020 䇗舘 2027 䇗╯ꝴ♓夷䇗 7.3% 氳郀⺭䇗㘍ꝏ曎㘍
ꝏ⮽ 2027 䇗㵫鷾⮽ $2,211 ⧡紈⩕氳䄬㕙釨嘘

㵷⪌熭䤗䟕榫
7.3% 

並在 2027 年達到


$2,211億

氳䄬㕙釨嘘

全國科技零售

市場每年將以

14

氳郀⺭䇗㘍ꝏ曎㘍ꝏ
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https://nrf.com/blog/how-pepsico-rethinking-associate-experience
https://www.marketsandmarkets.com/Market-Reports/retail-technology-market-1071.html


Accenture 氳┉ꯁ鐩刨氪杯69% 氳寖鞞縖갾䙬憡姧箛氪㷤氳榣⿁䶺♀
催냖氳⧎劲CGS 氳⺁┉ꯁ鐩刨氪杯92% 氳寖鞞縖催僘⺎耈㵴僘梫
⟋鞊♴䚋氳⿁擀⟋䧐䑾鏩䈲


紈㎜僘┉湳⺲䢒㛛鷠Ⳃ⿁擀 Patagonia ㏇梫⟋䙬閂㶉儔鈫ꁼ氳 80 䇗♏㶩
♓榟ꝧ㡐✳榫⫋榟碋ⷆ⯇り⿁㑔ꍖ2022 䇗 9 僖 Patagonia 氳Ⱚ鱃☕▉
㲛䄭㵫䷒厑⚽⡬냖鷾 30 ⧡紈⩕氳⪞⺚䢦僘垷㵫⚀哆⮵弞䬠❠礢舛ⱱ⟋
闀梫㗟㵴䤻杷姇產⷇嚂氳㎯냉塞艈┉⭴▉暢䐂錊㛡寖鞞縖氳㞒
鍑┾┦갾䙬寖鞞䶺䧐僘갾俍氳⿁擀

姧箛氪㷤艃

炙働鞊♴ 69%

92%

69% 氳寖鞞縖갾䙬ꄡ㵴姧箛
梫⟋り⿁䶺♀催냖氳⧎劲

92% 氳寖鞞縖催僘⺎耈
㵴僘梫⟋鞊♴䚋氳⿁
擀⟋䧐䑾鏩䈲
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劯䴆 Accenture 氳鐩刨64% 氳寖鞞縖働奄┉䇗⯦催꟯嫱丨
䴆꤬熗ゖ갭㵴塞 International Association of Privacy 
Professionals㎜꤂꤬熗㵬哆☕⿦⶜働氳┉ꯁ溿狔氪杯
丨䴆꤬熗塜佭⚀哆杯㏇꟯嫱氳ゖ갭┾僘飃鷪 75% 氳⪞⺚
塜㏇䤸鞴亥꤬熗⟋闀䫣亩


❆㞞Patagonia ♓⪭㵴姧箛氪㷤⽰⚀哆炙働鞊♴氳䤖钱縡组
⺲┾䍛鐩哗ⱱ嫱ꄆ榫䢒丨䴆꤬熗ゖ갭㴨馒㌅劲氳丨䴆⟋闀
䷓瓁

丨䴆꤬熗

64% 

氳寖鞞縖杯㏇奄
┉䇗⯦催꟯嫱丨
䴆꤬熗ゖ갭

Over 
75% 

氳⪞⺚塜㏇䤸鞴亥
꤬熗⟋闀䫣亩
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https://www.accenture.com/us-en/insights/security/data-privacy-survey
https://iapp.org/news/a/privacy-concerns-dominate-business-landscape/
https://iapp.org/news/a/privacy-concerns-dominate-business-landscape/


◟껊鸔ꝧⰪ▽┉⠕于飸ⳛ黁㶩佭䫚⹨ր扝沬榣⿁鴛鞃ց㵴㛻㛡丨㲙䢒
縡銨䤓⮽沬㯹腜䅸⽰ⷆ⯇嘆眀♓鶡车鴛鞃佭┉♭䏭띴拭氳◄◟껊鸔
杼鉮▽鵞┉럅亥佭䫠车▽䫚⹨扝沬鴛鞃✳鴛鞃鷪催ⱶ亡➘阁㲙䢒
⺆ꧏ釒㵫榣⿁䤸鸚㏇䷅鞃럅㶩⺎♓◬礢◟껊鸔氳䄄⛼☕⿦䏴箛㵟畵⽰鷠
鴞


⺎♓ꯏ峮㏇ 2023 䇗ꤚ蜸扝沬鴛鞃闭䐂催ⱶ俋給催㛡氳꧆り⿁擀㵫
働ꝧ㡐䷞♻◟껊鸔氳⢢嫏

扝沬榣⿁鴛鞃

+ +

對於想退貨的消費者⽽⾔，
要找到盒⼦、膠帶和印刷標
籤是⼀件很⿇煩的事。

◟껊鸔氳鈶㴖

V.S.
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⠕☕ⴭ车ꊸ
⿁擀䄹僸⟋僘球撏ⱱ㶩䑒ꯄⰪ鵳䄐樟ⴭ┾㓸굼걚㲙❤㰇䈲
鵂鷪걚㲙氳鉈䈲錄銷⭴頇擻孳⺎♓䬠籤걚㲙냉꿨▉耈
艃걚㲙㘍ⱶ爭Ⳃ催ⱶ鞟鲥걚㲙氳䑐✳頇擻縖┘䑒㏇扝況氳
鞃凡ꝴ䏰 Epsilon 氳┉ꯁ鐩刨氪杯⠕䓪ⴭ氳냉꿨⺎♓䅸
球 18% 氳ꊸす㘍ꝏ縡Accenture 氳┉ꯁ溿狔⯞氪杯⠕䓪ⴭ
⺎♓✳㲙䢒䑾鏩䈲䬠냖 40%

「我們花時間專注於客⼾，與他們建立關

係，最終提⾼客⼾終⾝價值。」 

Neiman Marcus CEO Geoffroy van Raemdonck. 

18

40% 
消費者忠誠度

鲥僿氳寖鞞縖鴛鞃飸ⳛ

https://www.epsilon.com/resources/reports/personalized-marketing-drives-18-higher-sales-lifts/
https://nrf.com/blog/how-neiman-marcus-creates-enduring-luxurious-relationships


荂㞒氳⚀哆乄ⴭ働䏆ꮷ⺱☝氳㛛걦车憡䡝䄄⛼辑杯萵佭⚀哆耈㓸굼犉
哗氳䄄⛼梫㗟鶡縡阁⿦䄄催䤸⪌催僘Ⳃⱱ┾䬠❠催㞒氳㲙䢒僜
ⳉ鵞耈憡⚀哆䅸球扝獜氳⮵沠ⴎ⻢䬠냖䑾鏩䈲⽰㍑頇曎


❆㞞The Container Store ⽰ Zappos 璢⪞⺚♓⪭䍛㛻氳⚀哆乄ⴭ⽰
♓㲙䢒憡╈䑐氳亡嫏縡组⺲㏇⺨舅氳车哆╈䋧环▽┉⠕䑾㴨氳㲙䢒㓹
灅⽰荂㞒氳绮闌

䣒鵳䏆ꮷ⿁擀냉꿨

氳⚀哆乄ⴭ

「如果我們的團隊成員對他們的⼯作和
公司感到滿意，那麼客⼾體驗也會⾃然
⽽然地變得更好。」

Pilot Company CEO Shameek Konar
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Ⱚ于氳

鴛鞃畚杼鉮婋亡勇
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Ⱚ于氳

鴛鞃畚杼鉮婋亡勇

㵴亥ꦼす哆縖縡銨鴛鞃畚杼注樧郀ꦉ┦縶侈┾ꧏ釒㛻ꄈ氳鞴嶏球谊杼鴛
鞃⽰畚杼䈼㰇抇縡ꤚ蜸私頇氳艅⽰寖鞞縖僿僸氳┘亝䬠냖僘䷞曎氳
鴛鞃畚杼䤗轱㵴⚀哆䬠籤䷞曎球鐁注樧ꄆ釒鵞◚Ⱚ于ⴎ⻢飃냖鵯⮈䳒硎
礶䬠⹦給ⴎ遫嚂㉻☕舅Ⳃⴭ鉮婋硎礶舅Ⳃⴭ环냉⠒䈼璢


ꤚ蜸⚀哆鵅廍ꄆ釲鴛鞃⺎♓僿僸儔球鴭擻孳孳㵫⭴杯催㛡氳Ⱚ于

Ⱚ于氳鴛鞃畚杼鉮婋亡勇
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劯䴆 Invest 氳┉ꯁ鐩刨81% 氳寖鞞縖鏂憡⚀哆⽰⿁擀䟕鎊䇆Ⲃ䷊ュ梫
㗟縡㏇ Return Helper䡘⠟▉舛ⱱ亥鵂鷪鴭⺸擻孳⽰鴛鞃畚杼球䇆Ⲃ⿁
擀㴨杯姧箛氳䤖钱


䡘⠟憡ꦼす哆縖䬠❠▽䊸嫚氳梫⟋鴛鞃鹡ꯁⴎ䦮丞于⿁┕凡◅䣆り⿁ꊸ
す䩌頝㍑䷅ꄆ釒ꦼ♭⫋⮵榫䤊ꄈ鴛鞃˟˟璢♓䇆Ⲃ鴛鞃り⿁暢䐂
⫋埡ꊸす䡝逈⮵榫氳嚂働♓䇆Ⲃ⿁擀㘍ⱶ䷅沠嚂働⺱侈峎魌梫㗟靷䳸

翻新品 再銷售 捐贈

集運退回重要零件

再利⽤

回收再利⽤

䬠❠催㛡

梫⟋㍑䷅氳鹡ꯁ

Return Helper 的退貨服務

22
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劯䴆 Gartner 氳ꯏ峮㏇ 2023 䇗働僘 50% ♓┕氳杷㛻㑔⪞⺚䤸鞴催
㛡鞴ꄌ㏇鴛鞃畚杼丨䴆⮈冫䄄┕


Return Helper 䬠❠⿁擀䍛㛻氳鴛鞃⮈冫䄄⺎♓䇆Ⲃ꧆り哆縖⨤ⴭ鴛
鞃孳䏴⺐䬠❠氳鴛鞃注꟯丨䴆⺎♓䟕榫亥榣⿁韭ꄈ䫞畚ꯏ峮寖鞞
縖疫㞒⽰䬠❠擻孳䷞曎璢♓峎㵽鴛鞃䬠냖㲙䢒幥䙬䈲┾㘍ⱶ沜⮵耈
ⱱ

㵷⪌

鴛鞃丨䴆⮈冫䄄

減少

退貨數量

增進

消費者滿意度

增加

營運獲利

$ ++

Return Helper的 

數據分析⼯具
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2023礢饖㗟꧆り⿁擀

氳䋧閲
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杯㏇䄖祺球⮽

냉꿨憡曓氳侈♏
橻䗰䅸Ⳃ于ꦼす嘘䌋㽣寖鞞縖氳╚㵷垷㛻䆋䈲㘍ⱶ僿䏩㏇稘┕
稘┖齉耈暢䐂催㞒氳僜ⳉ㵴亥榣⿁氳㛡嘚䓪⧎劲⽰僜ⳉ▉齉僘┘
⺱氳㲋紶艃釒姳


憡塞ꦼす⿁擀㏇丞냉䄭㷀侈催䟕鎊䓙縓♓┖ゖ갭ⴎ⻢㞞⛰釨ⱁ
车ꊸ孨Ⳃ䌖催㛡氳弋㏇寖鞞縖㞞⛰祺揩働⿦㘍ⱶ催㛡氳爭Ⳃ艃
㍑頇㞞⛰釨ⱁ鴛鞃畚鷻阁寖鞞縖扝櫖㱮䡗鴛鞃璢⿁擀萵佭耈㛭㏇
祺揩瓁樋╈┘亝ㇴ鍲꡺⛧寖鞞縖氳頇擻/鴛鞃鵡럅㵬嫱亥䬠❠催碸穢
氳걚㲙냉꿨注⟔耈㏇걚㲙䑾鏩⽰⿁擀ꊸす┕Ⱚ鵳ꦁ頭
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掃描進入官網

┉珇䌋杷鴛鞃鉮婋亡勇

https://www.returnhelper.com/
https://www.linkedin.com/company/returnhelper/
https://www.facebook.com/returnhelper.tw

